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The music at the 3rd Annual McDowell Mountain Music
Festival set the rhythm of the event April 28 and 29 at

TA R S i 4 Westworld in Scottsdale, but attendees had another
DED opportunity to “beat to their own drums”.

The Remo Drum Circle, featuring Arizona Rhythm
ma Connection, helped groups of people at the festival
enhance their experiences with new, unexpected levels
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To involve community retailers and businesses in the effort to raise funds
for Phoenix Day and Arizona Quest for Kids, the silent auction and raffle
was developed in conjunction with the music festival. In addition to the
money raised, the auction helped promote community awareness for the
two organizations.

We are proud of the many donations made to the 2005 Silent Auction,

including Gibson Guitars, a Remo Drum, Southwest Airlines tickets, spa
packages, jewelry, and luxury hotel and restaurant gift certificates. Our
goal for 2007 is to increase the dollars earned by auctioning larger, higher
dollar items and packaged prizes.

For more information on the silent auction/raffle or how you can donate,
please contact the festival office at 602 343-0453.
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